


Knives are cutting tools used for various purposes, such as cooking,
hunting, camping, woodworking, etc. Cutters typically consist of a blade,
a sharp metal edge, and a handle, which provides a grip for the user's

hand.

Uses

1. Fruits and vegetables

Used to chop, slice, and dice fruits and vegetables for use in salads, stir-fries,

< soups, and stews.

2. Meat products

Used to cut and trim meat products, such as beef, pork, chicken, and fish, into
desired portions for cooking.

3. Baked goods

R Used to cut baked goods, such as bread, cakes, and pastries, into portions for
serving.

4. Cheese
Used to slice or cut cheese into portions for serving or cooking.

5. Garnishes

Used to create decorative garnishes, such as tomato roses or cucumber curls,
for use in the presentation.




6. Herbs and spices

Knives chop fresh herbs and spices for seasoning and flavoring dishes.

Market Scope

o The Asia Pacific region is the largest knife market, driven by
a large and growing population, increasing consumer 1
affluence, and a vibrant food culture.

o Key players in the market include Wisthof, Zwilling
J.A. Henckels, Victorinox, Global Knives, and Shun
Cutlery.
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