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Rice is a cereal grain and a staple food for a significant portion of
the world's population. It is the seed of the Oryza sativa or Oryza
glaberrima plants, depending on the variety. Rice is grown in
flooded fields (paddy fields) or dry fields and is known for its
versatility and nutritional value.

Products

1. WHITE RICE 5. RICE NOODLES
2. BROWN RICE 6. RICE MILK
3. RICE FLOUR 7. RICE BRAN OIL

4. RICE CAKES 8. RICE CRACKERS
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Market Scope

e The global market for rice products
was valued at USD 64.2 billion in
2020 and is expected to grow at a
CAGR of around 5% during the
forecast period of 2021-2026.
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e The market is also growing rapidly ;,!;’ 3
in North America and Europe, where @ ‘
the demand for ethnic and gluten-
free food products is rising.

e The major players in the global
market for rice products- LT
Foods Ltd., The SunRice Group,
KRBL Limited, Ebro Foods, S.A.,
Mars Food, and Thai Union Group.
sing.



